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PAUL EPP’S COLUMN this time reflects on whether he is a  
liberal, and if so, how? This sent me back into the same well-
worn path I have walked, myself.

Same guy, different label

My story 

COMMENTARY

saddle kids with school debt they can’t repay. One of my stories 
is about a night in Istanbul, where my drunken Moslem asso-
ciate told me that the Jews believe it’s a sin to lend money to 
somebody that cannot repay. I am not familiar with Jewish lend-
ing practices beyond what I read in Shakespeare, but it’s a neat 
thought. If true, we are sinning by lending money to kids that 
are too young to understand the crushing power of debt.

What if, instead of assuming every kid has the right to 
crushing debt, we assumed every kid has the right to write his or 
her own story on the way to his or her education? What if they 
could work in an abattoir, cut trees for fence posts, wash dishes, 
be a bill collector, work construction, be a roofer, knee-kick  
carpets and trowel adhesive for a living on the way through 
school? I did those things, so I don’t really think it’s too heavy a 
cross to bear. 

Losing your character and your reputation is, in fact, a heavy 
cross. Even so, I support any kid that wants to rage against his or 
her lot in life by marching, protesting, demanding and crying. It’s 
what kids do, and it’s one kind of story. It is also one kind of ed-
ucation. In fact, it’s one kind of education to latch on to nominal 
“liberal” causes, if only to discover they are not what they seem. 
Take, for example, this recent headline: “California has eight of 10 
most -polluted American cities.” Google it. Then google “character.”

Some kids fail at marching and blaming, yet learn and  
go on to succeed at something else. And others seem to go  
nowhere, and that’s their story.

So I went on to believe that work is its own reward, that 
character matters, that if I don’t like something it’s in me to 
change my attitude or change my presence. I don’t have to work 
for nothing unless I want to, and there is always work for people 
that are willing to do it. Cream rises to the top.

So, I think I am the author of my own story, and I think 
you are the author of yours. And for that, I often get labeled a 
conservative. Looking back on Martin Luther King Jr. and John F. 
Kennedy, I’m not too sure that’s accurate, but, accurate or not, it’s 
a story, indeed. And you can’t judge a book by its title. 

Comment at www.coveringscanada.ca

I was a liberal when I was young. I was raised as 
a liberal in a liberal family. My dad was a social worker; 

mom was a teacher. As a liberal, I  
believed in things.

For example, I believed in Martin 
Luther King, Jr., who believed in equal 
opportunity, and who believed in 
judging people by their character. 

I was actually up-and-around in 
life when President John F. Ken nedy 
made his now-famous remark, “Ask 
not what your country can do for you. 
Ask what you can do for your country.”

I was taught to love people, and 
I do. And I recall my dad telling me repeatedly that, at 
the end of my life, money would have little to do with 
anything. “Your life will be,” he said, “the sum total of 
your experiences.” Clearly, he intended that those expe-
riences would be created by me, based on my values.

I took Dad’s advice to heart, and I have a lot of stories. 
And I chose a career where I could not only learn in 
depth the stories others have, but to document them 
in a historical record. I became a publisher.

To me, everybody has a story. As with all people, 
all throughout time, some stories are good, and some 
are not so good. Some are high-energy and short, 
some dole themselves out over time.

As part of my understanding of people, I think 
it’s a sin to deprive somebody else of his or her story. If 
somebody wants to become a doctor or lawyer, I listen 
and watch, and I see some that succeed and some that 
fail at being doctors or lawyers, yet go on to succeed at 
something else. And others seem to go nowhere, and, 
yet, that’s their story.

With that mindset, I wonder if it’s proper to  

Kerry Knudsen
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A WATER METAPHOR makes sense, too, as residential and com-
mercial clients have embraced the flooring in applications where 
wet conditions can do tremendous damage.

“The growth started happening in the past four 
years when the vinyl planks started to appear,” says 
Mike Ghazarian, regional manager of Hamilton, Ont.-
based Alexanians. Ghazarian is responsible for 19 loca-
tions of the flooring retailer across Ontario.

“It’s growing about 10 to 15 percent every year 
for us. They first started as glue down planks and now 
they have the click system,” he says.

Ghazarian notes that resilient flooring started in 
basements and is now being used in the living rooms, 
bedrooms and kitchens. “That is why it is becoming 
more popular — the newer styles are very realistic and 
look like wood. More and more people are doing it in 
upper levels too, but still number one is basements.”

EXPANSION TO CONDOS
He explains that even condominiums are using it, due 
in part because installers were limited to where they 
could cut the wood or laminate. “With the new product 

you just snap it in place,” Ghazarian says.
According to Jack Pilcher, owner of Canuck Flooring in 

Burlington, Ont., and board member of the Canadian Flooring, 
Cleaning and Restoration Association based in Georgetown, 
Ont., there have been huge changes to the product since he first 
began installing resilient floors in the 1970s when vinyl asbestos 
tiles were still being sold. Pilcher’s six-year-old commercial floor-
ing business has five installers on staff. 

Pilcher likes his commercial niche over the highly com-
petitive residential business. “There’s no money in residential — 
too many guys running around doing it for half the price.”

Sheet goods, including linoleum, account for 30 percent 
of the sales at Canuck Flooring. In the commercial world of hos-
pitals and schools the biggest competition for resilient flooring 
is ceramic tile and terrazzo, according to Pilcher.

“In hospital rooms,” says Pilcher, “resilient has more of a 
quieter, residential feel as opposed to a tile or terrazzo floor.” He 
observes that resilient sheets are growing in areas such as corri-
dors, washrooms and other areas.

“The product is a more maintenance-free in contrast to 
your typical wood flooring lunchroom. You don’t have to worry 
about the scratching as much.”

RESILIENT WAVE
Product categories in the flooring industry  
are always jockeying for position in the marketplace,  
but there is no argument that resilient  
has made a tremendous splash over the last several years.
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Fred Richardson, co-owner and president Cutting Edge 
Contract Flooring in Edmonton, Alta., and member of Parker, Co-
lo.-based Fuse Commercial Flooring Alliance, believes in resilient 
flooring, but thinks it was cleverly marketed to supplant carpet. 
His operation has 13 office staff, 12 in-house labour staff and 
works with variety of local contractors. 

“I think the carpet industry lost a lot of ground very quick-
ly over that claim that resilient floors are better for allergies,” says 
Richardson. “If you put a resilient floor down, sure you don’t have 
any allergens trapped. But they are all back in the air when you 
walk through a room. Whereas in carpet, all of the allergens get 
trapped in the carpet and you vacuum them out.”

LAMINATE LOSES MARKET SHARE
Shane Lewis, general manager, Town & Country Floor Design 
in Abbotsford, B.C., and education committee board member 
at the Dalton, Ga.-based World Floor Covering Association, 
has seen a 12 percent sales increase at his store in vinyl plank 

and vinyl WPC (wood product core) from 2016 to 2017. But 
what the vinyl product is replacing is one thing everybody 
seems to agree on.

“I would have to say that there is a shift out of laminate 
mostly. A shift from carpet and hardwood, too, but very small,” 
says Lewis.

“I would say consumers see the waterproof feature as a 
big plus since they are able to put it in basements and not worry 
about their potted plants, fridge or dishwasher leaking.”

The technological evolution of the resilient category is 
another factor driving its broad acceptance in the marketplace, 
according to Lewis. “With the vinyl plank and the resurgence of 
the WPCs and the different locking systems with the waterproof 
cores, the manufacturers are making it easy for consumers to 
install directly. 

“As an example, a couple of years ago they were selling 
the vinyl planks with full glue down and the vinyl system with 
the locking system built right into it. Now the WPC has made the 

RESILIENT WAVE
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tongues a lot stronger with less expansion and contraction hap-
pening. It has become more problem free.”

Richardson sees resilient as having grown into a more 
complex category. “There have been different incarnations of 
LVT. They had LVT, then LVT click which didn’t do so well. They 
have loose lay now and the WPC, the rigid core and the multi-
layer. So, there are just so many incarnations now of LVT that it’s 
become much more than a single product category.

“The WPCs and the multilayers are replacing laminate to 
a great extent. They are a good solution for where there is high 
moisture content.”

Pilcher cautions, “usually in a watery area we wouldn’t use 
an LVT. Sheets can go up the wall to make it waterproof. With a 
vinyl plank, if there was water under there, it would just explode 
off the floor.”

ENVIRONMENTAL EDGE
Canuck Flooring also relies on linoleum resilient flooring when 
green building projects comes up, both for environmental and 
appearance reasons. “Linoleums look nice in the right setting 
when they are installed correctly — which is the main thing. It’s 
made from cork, linseed oil and wood chips. A lot of companies 
and architects are going that way because its environmentally 
friendly.” As an all-natural product, linoleum is eligible for gold 
and platinum LEED certification ratings.

Lewis observes that “all of the companies who had the first 
generation LVT products are getting out of it because of the fail-
ing of the tongue.” He says that the latest generation, however, 
“has been a great market for us and our complaint ratio is insig-
nificant. I had one complaint recently where the customer had 

buckling. They just had some guy that they knew install it and he 
didn’t allow for expansion or contraction.

“That is a self-install. We do recommend that we install for 
customers.”

Town & Country will continue to grow its LVT business but 
in smaller amounts, such as into apartments and commercial 
townhomes, according to Lewis.

TACTILE APPEAL ENDURES
According to Ghazarian, the laminate category is shrinking be-
cause of vinyl flooring, but without encroaching on carpet as 
much. “A lot of people still like to have that soft feel in their bed-
rooms,” he says. 

Certainly, laminate producers want to keep up with their 
vinyl competitors. “Manufacturers are now introducing water-
proof laminates,” says Ghazarian. “They want to bring their cate-
gory up again. 

“It is a product that is do-it-yourself, so consumers can in-
stall it themselves because it is easy to cut and maneuver around 
door frames and baseboards.”

Even with their good wear layer properties, traditional 
laminates can’t take water of any kind, according to Lewis. “In the 
last year we’ve seen laminate products introduced with water-
proof cores. They are just hitting the market this year. That could 
slow down the growth of the vinyl.”

Lewis concludes, “as salespeople we do like the  
performance of laminate. We just didn’t like the moisture  
problems.”  

Comment at www.coveringscanada.ca
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NEWS

stitute of Architects (AIA) Continuing 
Education, the Interior Design Continu-
ing Education Council and USGBC (U.S. 
Green Building Council) and carries 0.1 
CEU or 1 LU of credit. Another Metroflor 
CEU, “Sustainable Attributes of LVT Floor-
ing,” is also available online at AEC Daily. 
The latest course is said to reflect the 
company’s immersion in biophilic design 
as an influence in the creation of its evolv-
ing LVT product lines. The course will pro-
vide an overview of the basic principles 
of biophilic design and focus on how re-
silient flooring specifications can support 
commercial design projects.

Blaine Eakins promoted  
to vice president of sales  
at J+J Flooring 
Dalton, Ga.-based J+J Flooring has 
announced that Blaine Eakins has been 
promoted to vice president of sales for 

Bill Blackstock Blaine Eakins

the J+J Flooring division of Engineered 
Floors. He is replacing Bill Blackstock, 
who has been named Engineered Floors’ 
vice president of commercial business, 
segment and sales development. Eakins is 
a 32-year industry veteran and has been 
with J+J for 23 years. In his new role, he 
will be responsible for setting the 
division’s sales strategy and managing 
J+J’s North American sales force. Eakins 
most recently served as J+J’s regional vice 
president for the central region of the U.S.  

Natural Stone Institute  
appoints A&D liaison 
The Natural Stone Institute of Oberlin, 
Ohio, has announced that Dacia Wood-
worth has joined the staff as architect & 

of the Karndean GO Resilient 
Canada headquarters in Burl-

ington, Ont., was recently cre-
ated by master resilient flooring 
expert Shaun Baston (above) of 
Total Flooring in Alnwick, U.K. 
Baston instructed area custom-
ers and later provided installa-
tion training at skills develop-
ment events with local dealers 
in Saskatoon, Sask., Calgary, 
Alta., and Kelowna, B.C. His tech-
niques and artistic vision dem-
onstrated how mixing various 
SKUs can provide an eye-catch-
ing effect in small and large 
spaces. Baston provided tips 
on how to make a template for 
circular patterns, showed how 
much edge to leave on an LVT 
plank so you aren’t caught short 
when trimming to fit, leaving 
space for “grout” lines, and pro-
ducing a bevel on end cuts to 
match an overall pattern look.

Metroflor adds second  
online continuing education unit
A second continuing education 
unit (CEU) course from Norwalk, 
Conn.–based Metroflor is now 
available online at continuing 
education provider AEC Daily 
of Newmarket, Ont. “Biophilic 
Design & Resilient flooring,” a 
one-hour program, has been 
approved by the American In-

design community liaison and special 
projects manager. Initially she will focus 
on expanding industry awareness of 
the association’s natural stone testing 
lab capabilities. Her primary role will be 
expanding outreach to architects and 
designers to promote the use of natural 
stone. Woodworth is a past board mem-
ber who has served as an active volun-
teer with many Natural Stone Institute 
programs, including Women in Stone 
and the CEU program. She has worked in 
the natural stone industry since 2001 in 
a variety of roles including project man-
agement, sales and marketing, educa-
tion, and technical assistance. 
Install addresses needs for  
concrete floor polishing training
Polished concrete floors are growing 
in popularity across market categories, 
according to Install of Glassboro, N.J., 
the U.S. and Canada trade union-based 
flooring installation education organiza-
tion. Recognizing the complexities, the 
organization has expanded its training 
program to provide customers trusted 
installations and mitigate potential floor-
ing failure. Concrete polishing training 
began last year and has already led to 
millions of square feet installed in retail, 
industrial and corporate projects. 

Owner out $30,000 after TD Bank  
approves credit card purchase
Summit International of Pickering, Ont., 
has lost more than $30,000 in an elabo-
rate credit card scam. The owner, Toby 
Palmer, originally got a call from some-
one in the area identifying himself as a 
contractor, according to Global News. 
The customer told Summit he was re-
ferred by a hardwood manufacturer and 
he wanted to buy a substantial amount 
of a particular flooring product Summit 
sells. Using a credit card over the phone, 
TD Bank authorized separate purchases. 
To be sure, Palmer said someone at his 
company called the bank to make sure 
the buyer was legitimate, so as not to rely 
only on the credit card terminal. “The only 

Karndean HQ demonstrates  
artistic side of resilient flooring
The flooring of the redesigned showroom 
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reason we would ship it out the door is 
if the credit card was approved by the 
bank,” Palmer told Global News. Its bank 
ombudsman denied Summit’s request 
to be reimbursed by TD. In a statement 
to Global News, the bank said in part: “TD 
Merchant Solutions followed the required 
procedures to process the chargebacks 
in question. In addition, all the informa-
tion in our review of this file suggest that 
Summit International had clear signals 
immediately before and after the goods 
were delivered that should have led them 
to question their customer and take im-
mediate steps to address the situation as 
they saw fit at the time.” See the original 
report at https://bit.ly/2qMWOvh.

Harold Chapman named to  
Floor Covering Industry Hall of Fame

Harold Chapman 

A pioneering 
retailer and 
entrepreneur, 
Harold Chapman 
becomes the 48th 
inductee into the 
World Floor 
Covering Associ-
ation (WFCA) 
Flooring Industry 
Hall of Fame this 

year, the Dalton, Ga.-based WFCA has 
announced. Chapman, former president 
of Bonitz Flooring Group, the largest 
independent commercial flooring 
company in the U.S., will be inducted at 
a reception and ceremony in conjunc-
tion with the WFCA Annual Meeting 
and Board of Directors meeting in 
Orlando, Fla., on May 17. Chapman has 
spent his entire professional life in the 
flooring industry. After graduating from 
Clemson University in South Carolina, 
his first job was as a salesman for Sears 
in the commercial division in Anderson, 
S.C. He was promoted to division sales 
manager for the entire state before his 
two-year anniversary with the company. 
Chapman’s involvement with the WFCA 
began when his company became a 
member in 1998. He was elected to the 
WFCA board for the first time in 2002.

TCNA backs legislative  
delay of ceramic tile-related EPA rule
Eric Astrachan, executive director of the 
Tile Council of North America (TCNA) 
based in Anderson, S.C., the trade asso-
ciation of U.S. ceramic tile producers, has 
issued a statement in response to the U.S. 
House of Representatives passage of the 
BRICK Act (H.R. 1917):
“America’s tile manufacturers support the 
BRICK Act. The EPA (Environmental Pro-
tection Agency of Washington, D.C.) has 
admitted that its recent rule would yield 
no air quality environmental benefits, 
while imposing costs on tile manufactur-
ers,” states Astrachan. 

“It’s simply common-sense to de-
lay implementation of the rule while the 
courts weigh challenges to it and EPA has 
a chance to reconsider this rulemaking. 
The last thing tile manufacturers need is 
a completely unnecessary government 
regulation.”

The House of Representatives has 
now passed the “Blocking Regulatory In-
terference from Closing Kilns Act of 2017” 
(BRICK Act) (H.R. 1917). The legislation 
would stay implementation of the EPA’s 
“NESHAP for Clay Ceramics Manufactur-
ing,” a regulation governing emissions at 
ceramic tile manufacturing facilities, until 
federal court challenges to the regulation 
are complete. The EPA, in its regulation, 
estimated that the new rule would yield 
no environmental benefits with respect 
to ceramic tile producers, while imposing 
certain costs on the industry.

Armstrong Flooring  
announces price increases
Armstrong Flooring of Lancaster, Pa., 
has announced that it will initiate a 
five-to-seven percent price increase on 
solid hardwood products in the U.S. and 
Canada in May 2018. The company cites 
experiencing significant increases in 
raw material costs, with lumber infla-
tion across wood species and grades, 
coupled with energy, transportation and 
operating cost inflation, over the past 
several months. It adds that rising natu-
ral gas and electricity prices are increas-
ing manufacturing facility operating 
costs, and that fuel and transportation 
rates are rising to impact the delivered 
cost of products. 

Marketplace Events acquires both  
ExpoPromotion consumer home shows
The Montréal National Home Show 
and the Montréal HomeExpo will now 
be under the same ownership. Donald 
Cantin, president of ExpoPromotion 
Inc. of Candiac, Que., and Tom Baugh, 
c.e.o. of Solon, Ohio-based Market-
place Events, have announced the pur-
chase of the Montréal HomeExpo and 
Fall HomeExpo by Marketplace Events, 
the largest home show producer in 
North America. While the 13th Montréal 
HomeExpo was held in February at Mot-
real’s Olympic Stadium, the 5th Fall Ho-
meExpo is on the agenda from October 
18 to 21 in the same place . The Mon-
treal National Home Show will be held 
from March 9 to 18 at Place Bonaven-
ture in Montreal.

American Olean opens new markets for 
distributors through turn-key stores

American Olean representatives Hector 
Narvaez (left), Dave Godlewski and Mike 
Lewandowski at the new Travis Tile showroom 
in McAllen, Tex., a “turn-key” distribution store, 
during its grand opening celebration.

Dallas, Tex.-based American Olean (AO) 
has announced that it is making it easier 
for its distributors to expand into new   
territories through convenient “turn-key” 
stores built by AO. These turn-key 
facilities are part of a value-added 
service where American Olean provides 
all of the up-front financing and legwork 
to site survey, manage construction, and 
build-out the interior of a new store that 
will feature American Olean as its 
“anchor” brand. AO then hands the keys 
over to its distributor once the doors are 
ready to open for business, it says. The 
eventual cost to the distributor is 
through a payment plan. 
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Calgary renovations  
contractor to accept Bitcoin payments 

 

Trademark Renovations, a Calgary, Alta., 
renovations contractor providing upscale 
home renovations, has announced that it 
will be the first general contractor in 
Calgary and Canada to offer consumers 
an alternative way to pay for their services 
using cryptocurrency. The company now 
accepts Bitcoin and Ethereum as a 
method of payment for both renovation 
and custom build projects. Trademark 
believes that because Bitcoin and 
Ethereum are not directly tied to any fiat 
currency, it will help level the playing 
field. The company says that once 
cryptocurrencies are adopted by the 
mainstream, the pricing for building 

materials and logistics will not be subject 
to the current fluctuations of fiat currency 
exchange as they are with U.S. to 
Canadian dollars, for example. Peer to 
peer transactions will eliminate many 
middlemen and related mark ups, thus 
greatly impacting the price of goods and 
materials, it adds. 

MSDL Architectes  
announces new partners
Menkes Shooner Dagenais LeTourneux 
Architectes (MSDL) of Montreal, Que., 
has appointed Anne Lafontaine (above 
centre), Thu-Nhon Luu (left) and Claudio 
Nuñez (right) as partners. As project 
manager, Lafontaine has worked on a 
wide variety of projects in both the public 
and private sectors. She joined MSDL in 
2006. Luu has a diverse background 
spanning all fields of architectural 
practice and joined MSDL in 2005. Nuñez 

 

ensures the design and development of 
projects in the residential, institutional and 
cultural fields and joined MSDL in 2004.

Palo Duro reveals  
new management team
Denver, Colo.-based Palo Duro Hard-
woods has announced the appointment of 
a new management team. Together, Tom 
Ruekert and Marc Schulz will assume all 
responsibilities for Palo Duro and for Lägler 
North America. Palo Duro, a wholesale dis-
tribution company for wood flooring, tools 
and supplies, was acquired by Eugen Lä-
gler GmbH, headquartered in Frauenzim-
mern, Germany, in October 2015. Palo Duro 
has been the exclusive North American 
importer and sales agent for Lägler since 
1995. Eugen Lägler GmbH was founded in 
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1956 and is credited with developing the 
first wood flooring belt sander. 

NWFA Awards  
Wood Studies Scholarship

Autumn Liles

The National Wood 
Flooring Associa-
tion of St. Louis, 
Mo., has announced 
that Autumn Liles, a 
high school senior 
in Mena, Arkansas, 
was chosen as the 
recipient of the 
2018 NWFA NERF 
Wood Studies 

Scholarship. Liles will graduate from Mena 
High School this May with a 4.0 GPA and 
noteworthy honors for her extensive 
involvement in her school and home 
community. She has been accepted into 
Southern Nazarene University in Bethany, 
Oklahoma, and will study Biology, 
beginning this fall. This $1,000 US scholar-
ship is awarded to a current high school 
senior who will study forestry, or forestry 
related sciences, in an effort to advance 
and improve forestry practices for 
generations to come.

In addition, the NWFA’s online learn-
ing platform, NWFA University, has re-
ceived an award in the 2017 Association 
Trends All Media Contest. NWFA University 
received the gold award in the e-Learning 
& Live Training category. This category rec-
ognizes associations who have successfully 
implemented an online learning platform.

Greenpeace International  
discontinues FSC membership
Greenpeace International, a found-
ing member of FSC (Forest Stewardship 
Council), will discontinue its FSC mem-
bership. The main reason given is the 
sometimes very different implementation 
of FSC guidelines in some countries. Espe-
cially in so-called high-risk countries such 
as Russia, Greenpeace regards the FSC 
certification as insufficient. In line with its 
overall decentralization approach, Green-
peace will allow national offices to deter-
mine if and how to best engage with FSC 
and forest management more broadly. 
To that extent, Greenpeace has already 
confirmed that they will maintain their 
membership in Canada, the U.S., New 
Zealand and Finland, with several more 

to be expected. According to the council, 
FSC forest certification is a necessary tool 
to enhance and ensure economic, social 
and environmental forest values, includ-
ing the protection of important biodi-
versity areas such as High Conservation 
Value forests and FSC intends to continue 
playing a frontrunner role in this area.

Ardex announces investment in DTA
The Ardex Group, based in Witten, Ger-
many, has announced it has attained a 

strategic stake in DTA of Victoria, Austra-
lia, a tools, trims and machinery provider 
for the wall and floor market. DTA was es-
tablished in Australia in 1976, and manu-
factures, imports and distributes products 
throughout Australia, New Zealand and 
the U.S. for the professional contractor. 
DTA will continue to operate indepen-
dently from the Ardex companies in the 
U.S., Australia and New Zealand. There 
are no planned changes to personnel in 
either company. 
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Capital L or lowercase? 

Liberal
I was called a liberal recently. And I wanted to reply threat-
eningly as the Virginian said: “Smile when you call me that.” I 
knew I wasn’t being flattered, even though my only known 

flaw at the time was that I was from Toronto. But my 
accuser wasn’t completely wrong. I’m a designer too, 
and that kind of makes me a liberal, regardless of 

where I’m from.
Being open to new ideas is the 

very essence of what most design-
ers are. In fact, designers are generally 
or even specifically in the business of 
generating unexpected ideas. This is 
the social role that we play and it’s our 
gift to society. However, that doesn’t 
preclude us from being fiscally or even 
socially conservative. We all are com-
plex individuals with complicated his-
tories. But being in the ‘new idea’ busi-

ness tends to form us in many interrelated ways.
One of the pleasures of travel is, for me, the 

chances to meet other designers in other countries. 
And it’s a reoccurring observation that we are more 
similar than our various ethnic and national identities 
might predict. In fact, I often feel closer to these foreign 
individuals than I do to some members of my own fam-
ily; I’m more like them. We share a respect for innova-
tion. And we often have similar social and even politi-
cal values. That may not be a coincidence.

Being a designer entails a certain way of looking 
at the world. What if? How would it be if we tried this 
idea instead? How many different ways could we do 
something? Could we change that? What if something 
was bigger, or smaller, or…? A discipline we learn is to 
open our minds and this leaves us open-minded. And I 
don’t think that that’s a bad thing. It’s an approach that 
suits me.

Like all orientations, this one comes with a variety of 
consequences. Change has its risks. Not all new ideas 
are good — in fact most of them are not, as all of us 

have learned — the hard way. But being a designer seems to 
entail a commitment to exploring and accepting that this ap-
proach has its costs. One complication is that our clients are 
often more conservative, as generally suits business. They don’t 
like to be surprised and that itself is no surprise. We perform dif-
ferent roles.

If we are industrial designers, and most of us are, whether 
we are designing products or graphics, or user experiences, we 
are contributing to the vast and pervasive capitalistic culture 
that is based on industry and which is the bedrock of our econ-
omy. We collude with and support it, as it supports us. Our work 
makes it work better. Our output is grist for its mill. And the real-
ity of capitalism is that its benefits are not equally distributed or 
achieved without some unwelcome costs. That may even make 
us a bit uncomfortable. As happy as I am that my designs have 
provided many employment opportunities and financial re-
wards, they have also consumed a lot of resources and contrib-
uted to the generation of a lot of waste. There are no free rides.

It has been said that if you are not a socialist when you are 
young, you lack a heart. It is also said that if you are still a social-
ist when you are mature, you lack a brain. Being at least nomi-
nally mature now myself, I appreciate that observation. Being 
liberal doesn’t necessarily make one a Liberal. Liberality, as clas-
sically conceived, is a form of liberty. I want to be free to pursue 
my potential as an individual and in my case that is as a designer. 
I’ve been lucky to be able to. I have utilized my liberty to be a 
creative person and I remain committed to the idea that im-
provement is possible.

If I’ve done my work well, I have contributed to our culture 
in such a way that there is more that is worth conserving. I think 
that is how it works. 

Paul Epp is an adjunct professor at OCAD University,  
and former chair of its Industrial Design department.

Paul Epp
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It’s never too early to incorporate 

Own a start-up?
It is no secret that Canadians have been caught up in the 
start-up culture that has emerged across various industries. 
According to Innovation, Science and Economic Development 

who wishes to carry on a business through a corporation is 
required to file articles of incorporation with the government’s 
corporate registry to form a corporation. A corporation can be 
registered provincially or federally. For example, a for-profit 
business that will operate primarily in Ontario will register un-
der the Ontario Business Corporations Act (“OBCA”), while one 
that will operate in various jurisdictions across Canada would 
likely incorporate under the Canada Business Corporations Act 
(“CBCA”). A corporation may also be required to register extra-
provincially, if it carries on business in a province other than 
the province in which it is incorporated.

When making a decision on whether to incorporate, 
there are many issues to consider across a broad range of fac-
tors. In considering the issues, you will need to consult with 
an advisor in areas such as law, tax and other disciplines, as 
required based on the specific circumstances of the proposed 
business venture.

That being said, there are some broad considerations that 
must be addressed as a preliminary matter, which include liabil-
ity, tax and structural implications distinct to a corporation. 

Limited liability 
Starting a business is a risky endeavour. Start-ups often fail or, 
if they succeed, have difficulty growing in the first few years 
of business. Start-ups heavily rely on the support and collabo-
ration with investors, suppliers and creditors. However, many 
entrepreneurs are reluctant to leverage their personal assets to 
finance initial business expenses. A sole proprietor has unlimit-
ed personal liability for the debts and obligations related to the 
business. For partners, that exposure applies to each partner 
and each is liable for the obligations of the business received 
by each of their partners.

One of the benefits of incorporating a business is that it 
limits the liability to the individual owner (called a sharehold-
er). A corporation is a separate legal entity. A corporation can 
apply for loans, own assets, issue equity or otherwise enter into 
contracts for which it is legally responsible. If a claim arises, a 
claimant must seek recourse directly from the corporation. This 
shields shareholders personally from such claims. If a corpo-
ration loses value, shareholders will likely not lose more than 
their investment. A shareholder would not be liable for a cor-
poration’s debt unless the shareholder, for example, provides a 
personal guarantee. 

Canada’s small business statistics, there are just over 
1 million small businesses across the 
country, which employ approximate-
ly 8.2 million people that constitute 
70.5 percent of private sector employ-
ment. Within Canada, the proportion 
of businesses that are high-growth 
enterprises is 7.4 percent (based on 
revenues). Rapid growth and access to 
technology has enabled Canadians to 
think outside the box and to develop 
new products and services that im-
prove the lives of Canadians. Entrepre-

neurs are working with their start-ups on either a full-
time basis, or part-time basis while continuing their 
current employment.

Entrepreneurs are initially concerned with fund-
ing, gathering information and understanding how 
to market their product or service. However, another 
aspect that entrepreneurs must consider is the appro-
priate business structure for their start-up. The three 
most common business structures are sole propri-
etorships, partnerships and corporations. 

Sole proprietorships are formed, intentionally 
or by default, when an individual starts to operate a 
business without any other legal structure in place. A 
sole proprietorship is carried on by a single individual. 
A partnership is an economic activity carried by two 
or more individuals with the expectation of earning 
profit. The obvious difference between those two 
business structures is the number of individuals who 
are involved in the business. It is possible for either of 
them to exist, even without formal registration. That 
being said, a business name will have to be registered 
if the business is carried on using a name different 
from the names of its owners.

On the other hand, a corporation is a separate 
entity with formal legal requirements. This is a crucial 
difference between a corporation and the two less 
formal business structures mentioned above. Anyone 

Munish Mehta
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Tax implications
Another major difference is that business income is taxed as part 
of the sole proprietor’s or partner’s personal income while the 
corporation is a separate tax payer for the business income. 

Furthermore, corporations often enjoy a lower tax rate 
and have opportunities to defer tax. The Canadian government 
incentivizes some corporations with lower tax rates in order to 
promote business venture and activity. For example, the small 
business deduction is a valuable tax savings measure for new 
businesses. The small business deduction can reduce the feder-
al tax rate on the first $500,000 of active business income each 
year to approximately 10 percent for a Canadian-controlled 
private corporation (CCPC). This encourages corporations to 
retain and reinvest the income saved from taxes on active 
business assets, such as equipment, which can help generate 
growth and create new jobs. 

The tax implications for each corporation is different and 
can change. For example, the government recently proposed 
changes to the rules for taxing passive business income, which 
may gradually eliminate the benefit of the small business tax 
rate on active business income based on the amount of passive 
investment income a corporation earns. These changes may 
even cause entrepreneurs to defer incorporating a business 
and continue with a sole proprietorship or partnership. Accord-
ingly, it is best to consult a tax advisor to determine if incorpo-
rating is an appropriate tax-saving strategy for the business. 

Corporate structure 
Another benefit of incorporation is that it assists a business in 
setting out the parameters for its corporate structure and man-
agement. The process of organizing the corporation is usually 
done in conjunction with incorporation. For example, the initial 
organization of the corporation includes appointing the corpo-
ration’s directors, officers, accountants, and establishing a date 
for the corporation’s fiscal year end. 

Additionally, the corporation will adopt bylaws that set 
out, for example, the term and role of the directors and offi-
cers, the procedure for shareholder and director meetings, and 
protocols for the conduct of the affairs of the corporation. The 

by-laws can be revisited and amended from time to time. As a 
separate legal entity, a corporation can continue indefinitely, 
regardless of the changes in the corporation’s directors and 
shareholders.

Also, annual shareholder meetings for the corporation’s 
shareholders and directors are mandatory under the CBCA and 
OBCA. The meetings provide an appropriate opportunity for 
shareholders to approve financial statements and analyze the 
economic strength of the business. Shareholders can also elect 
new directors at an annual meeting. 

Conclusion
The above-mentioned implications are not meant to be an ex-
haustive list of considerations when deciding whether it is ben-
eficial or the right time to incorporate. 

For example, incorporating can offer flexibility in financ-
ing. If the business requires costly assets for their operations, 
entrepreneurs should consider the benefits of applying for 
loans or raising equity through a corporation. Furthermore, 
sole proprietors and partners might determine that it is a good 
idea to implement a rollover by transferring their business as-
sets to a corporation. That being said, entrepreneurs would 
need tax advice to get a better understanding of the benefits 
of a rollover.

When starting a business, entrepreneurs should careful-
ly assess which business structure is appropriate for accom-
plishing their business goals and objectives. Accordingly, it is 
best for entrepreneurs to consult with a legal advisor to fully 
understand which business structure will most benefit their 
business.  

Munish Mehta is a corporate and commercial lawyer  
at Lawrences Lawyers, Brampton, Ont.
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Improved methods make testing easier 

Concrete update
It wasn’t until the 15th of my 40 years in the industry that I had 
to seriously deal with the question of concrete moisture testing 
prior to floor covering installation. I had spent my career on the 

residential side of the business, and it was not an issue 
that came up very often. When it did, 
we taped a sheet of plastic to the con-
crete overnight to test. When I made 
the switch to the manufacturer side in 
1992, I got a call in the office day one, 
asking what the requirements were for 
concrete moisture levels. I did a quick 
“let me get back to you” and called some 
people way smarter than me. By the 
next year I had joined ASTM committee 
F.06 on resilient flooring to learn more 
about industry standards and wound up 

involved in creating the first two ASTM test methods for 
concrete moisture testing as a small part of a great group 
of concrete scientists, resilient flooring experts and man-
ufacturers of testing equipment that created these docu-
ments and has been refining them ever since.  I still am a 
proud member of that committee, although not as active 
as I once was. Recent changes to ASTM test methods 
make it easier to test concrete than ever before. 

A lot of installers and dealers tell me they have 
never done concrete moisture testing, and “never had 
any problems.” I tell them they are lucky and ask them 
if they play the lottery. In the years that I have been in-
specting floor covering failures as part of my job respon-
sibilities, the results of moisture related failure have been 
pretty ugly in many cases; ugly floors and ugly, conten-
tious, finger-pointing situations. Today, there is so much 
awareness of concrete and moisture testing among the 
design and construction community that nobody from 

architects to general contractors to installers can plead ignorance 
anymore. Luckily, methods have gotten easier and the results more 
accurate. 

The two commonly used tests are the calcium chloride test 
that became ASTM F1869* in 1998, and the ASTM F2170** rela-
tive humidity (RH) test that was published in 2002 and is widely 
thought of as the most accurate method. Both methods have al-
ways required a three or four-day process for test results. However, 
recent changes to ASTM F2170 have shortened that time to one 
day, which makes the whole process a lot easier.

By the way, the plastic sheet method that I mentioned earlier 
still gets used sometimes. The idea is that if the concrete beneath 
the plastic looks damp after a day or two, be concerned.  However, 
this method does not give you a numerical value, so you can’t really 
make a plan for remediation. Plus, I saw firsthand a laboratory test 
where this method was done side by side with the other two meth-
ods and the plastic sheet was dry when the other two results were 
very high. That was an eye-opener that confirmed that we should 
not rely on plastic sheets to tell whether or not concrete is dry.

The calcium chloride test method has been around since the 
1950s, and since 1998, our committee has done a lot of research and 
“round robin” testing to refine the ASTM F1869 method, right up to 
the most recent revisions in 2016. The result is a written test method 
that if followed will give the proper results. Three steps of F1869 
that are often done incorrectly are the three day waiting period for 
results, the need to ”lightly grind an area 50 by 50 cm*” before plac-
ing the test and the necessity of testing when temperature and hu-
midity conditions are the same as when the space will be occupied. 
Missing these details makes the test invalid, so be sure to test com-
pletely “by the book,” meaning the 2016 version.

ASTM F2170 measures inside the slab by drilling holes. 
The 2018 version now has a 24 hour waiting time for the results, 
which is easier for everybody. The holes could be drilled first 
thing in the morning one day and the next day results can be 

Christopher
Capobianco

A light grinding of a 50cm square is required 
to prepare concrete for ASTM F1869 Calcium 
Chloride testing.

ASTM F2170 Relative Humidity Testing. Calcium chloride testing in progress. 
Courtesy of Independent Floor Testing And 
Inspections (IFTI).
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obtained.  Other changes since F2170 was first published in-
clude the depth of the holes. Depending on the type of concrete 
slab and where is placed in the building, the holes are drilled to 
either 20 or 40 percent of the slab depth. 

There also have been advances in the equipment for this test-
ing. RH testing devices that can be reused many times are great for 
people that do a lot of testing. Reusable probes are placed in holes 
and then a hand held meter is connected to get test results. The 
probes can be left in place or moved from hole to hole. The probes 
and meters are re-calibrated periodically to maintain their accuracy. 

Another big advance was single use “all in one” devices that 
are placed in the holes for quick results. These also can be left there 
for long periods of time to monitor RH. This type of device tends to 
be less costly and easier to use for the people that don’t do a lot of 
testing. The real 21st century advance is RH testing equipment that 
can wirelessly connect to the Internet so the results can be moni-
tored remotely. Talk about space age technology for floors! 

I’m sure some of my readers are asking, “Why test?“ Or 
“when do we need to test?” I’ll answer the second question first. 
ASTM F710*** is the industry standard for concrete testing and 
preparation. It says, “All concrete slabs shall be tested for mois-
ture regardless of age or grade level.” The majority of manufac-
turers say the same. Always test.

ASTM F710 also says “although carpet tiles, carpet, wood 
flooring, coatings, films and paints are not specifically intended 
to be included in the category of resilient floor coverings, the 
procedures included in this practice may be useful for prepar-
ing concrete slabs to receive such finishes.” I would add patch-
ing/underlayment compounds and even tile to the list. These 
standards are used throughout the industry.

Now, back to the question of “why test?” For starters, it’s a 
requirement for most every type of floor covering; if you don’t 
do it and there’s a failure related to moisture, it could fall com-
pletely on you. Second, it’s a profit centre. I don’t advocate do-
ing moisture testing for free. The “book” requires it and it needs 
to be done, so if you do it, charge for it. 

Truth is, most of the calls for concrete testing are on commer-
cial jobs and new construction. I don’t see a lot of moisture testing 
being done on residential renovation projects. However, because it’s 
a lot easier to test now, you might want to think about it, especially 
on the high-end residential projects where the floor covering is ex-
pensive. The cost of failure goes up as the cost of material goes up!

The bottom line is that if you present yourself as a profes-
sional floor coverer, moisture testing has to be part of your rep-
ertoire just as much as the products and the installation services 
you provide.  

Christopher Capobianco has been in the floor covering  
industry since the 1970s in various roles including retail and 
commercial sales, technical support, consulting, journalism, 
education and volunteer work. He currently is part of the sales  
team for Spartan Surfaces in New York City. You can reach him  
via christopher@SpartanSurfaces.com.
* ASTM F1869, Standard Test Method for Measuring Moisture Vapor Emission Rate (MVER) of Con-
crete Subfloor Using Anhydrous Calcium Chloride
** ASTM F2170, Standard Test Method for Determining Relative Humidity in Concrete Floor 
Slabs Using In Situ Probes.
***ASTM F710 Standard Practice for Preparing Concrete Floors to Receive Resilient Flooring. 
These documents are available from ASTM International, www.astm.org.
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The CFCRA’s underlying purpose lies in our mis-
sion statement where we say we want 
“To engage, inspire and strengthen 
our related industries through servi-
ces, best practices and events.” Well 
what better way to do this than to en-
sure that flooring installers who want 
to learn the tricks of the trade and to 
improve their skills have a place to ob-
tain the necessary education?

The CFCRA has committed to 
holding the CFI classes. We had to 
make a significant investment to have 
the right to host these classes. We also 

had to have our instructors approved by the CFI brass 
to be lead and assistant instructors. I want to thank our 
many sponsors for the class —especially Kraus Flooring 
who was extremely generous in the carpet donations 
for the carpet class and Ardex for their neverending 
support with a place to hold the classes and supplying 
so many of the ancillary items needed for the classes.

The CFI sent Robert Varden, Scott Bradely, Joe 
Cea and Dave Garden to instruct the first classes and to 
train our trainers. The first classes were carpet instal-
lation, hardwood/laminate installation and resilient 
installation.

The CFCRA’s hope is that the other provincial 
flooring trade associations will want to host these 
classes for their local installers also. We want this to be 
a huge success. A success for the associations, sure, but 
more importantly we hope that this is the start of rais-
ing the bar of the flooring industry’s installation stan-
dards. Maybe someday the worry of a poorly installed 
floor will be a thing of the past!

We plan on holding public classes a couple of 
times a year. We also hope that the retailers start to use 
the CFI certifications as a selling point for their stores 
and differentiate themselves from the big box stores.

The Association has not slowed down on the maintenance side 
either. We had Roy Reichow up to teach the IICRC Wood Floor 
Maintenance Technician class in late March. We taught a dozen 
more technicians how to oil floors, recoat floors and UV cure 
floors. Its amazing how this class did not have triple this number 
of attendees especially when you consider the fact that most of 
the people who do old fashioned buff coats on hardwood floors 
know that a lot of the new floors just do not accept a screening 
and a coat of finish. I really do not understand the reluctance of 
so many in the industry to keep abreast of the changes in floor-
ing and how to install and maintain it properly.

We also held the Shaw Total Solutions program in Ottawa. 
It was quite refreshing to see so many attendees out to learn 
about how to take care of the latest products. Lets face it, with 
the huge amount of polyester broadloom in the marketplace 
now, its more important than ever to understand nylon and how 
it’s treated and the polyesters which look the same when they 
are new but just do not clean up the same way.

The CFCRA is proud of the progress we are making with the 
retailers, installers and cleaners. We still need some input from 
the major manufacturers and their reps. It would make the as-
sociation a bit more rounded out if we had more representation 
from this segment of the industry. If you are reading this article 
and are in the manufacturing or distribution side of the business 
and you would like to make a difference in our industry, feel free 
to email us at bod@cfcra.ca.

Lastly, I want to remind you that the association has a help 
line for people requiring help or advice on their flooring. If you 
are stuck and need some info, guidance or advice you can al-
ways email help@cfcra.ca and one of our industry experts will be 
at your disposal to help with any flooring issues you may have.

Moving forward this summer we will be pushing the 
unique services some of our members offer to dry substrates 
prior to installing floors. Keep a lookout, you may be surprised at 
what is offered. 

The Canadian Flooring Cleaning and Restoration Association 
(CFCRA) was preceded by the Flooring Institute of Ontario (FIO), 
a not-for-profit organization which proudly served the needs of 
flooring industry professionals in Ontario since 1962. www.cfcra.ca

Lee Senter,  
CFCRA President

Certified flooring installations are here

Big news
With very little fanfare, the International Certified Flooring In-
stallers Association (CFI) classes were held here in Canada for the 
first time on a public level at Ardex in Mississauga. 
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On March 8, Canada and 10 countries signed The Compre-
hensive and Progressive Agreement for Trans-Pacific Partnership 
(CPTPP), previously referred to as the TPP.

Country signatories of the CPTPP are Australia, Brunei, 
Canada, Chile, Japan, Malaysia, Mexico, New Zealand, Peru, Sin-
gapore and Vietnam. These 11 countries represent 13.5 percent 
of global GDP and 495 million customers.

In late March, China announced that it would retaliate 
against U.S. tariffs by imposing its own duties on a range of 
American products including apples, port and steel pipes. Presi-
dent Trump signed an executive memorandum that could lead 
to tariffs being imposed on up to $60 billion US of Chinese prod-
ucts, a move which is designed to penalize China for alleged in-
tellectual property theft. Beijing responded that it while it does 
not want a trade war, it is “absolutely not afraid of one.”

The Trump Administration’s move to impose tariffs on 
Chinese imports as well as steel and aluminum imports in gen-
eral, is a break with long-standing U.S. trade policy. Historically, 
previous presidents have been in favor of lower tariffs and the 
removal of barriers to facilitate trade. Today, the U.S. applies a 
weighted average tariff of 1.6 percent on its imports according 
to the World Bank and this is one of the lowest rates worldwide, 
equivalent to the EU and similar to Japan, according to Statista. 
The World Bank’s tariff rates refer to 2016 and are weighted by 
product import shares without 
taking specific trade deals like 
NAFTA into account. 

International trade is a 
practice that goes back mil-
lennia. However, the modern 
age dawned in 1958, when the 
Treaty of Rome came into force. 
It was the first so-called regional 
trade agreement (RTA) under the 
World Trade Organization’s re-
gime, called GATT back then. The 
treaty set out to make the flow 
of goods and services between 
France, Italy, Germany and the 
Benelux countries (Belgium, 
Netherlands, Luxembourg) 
easier. It was the foundation of 
what has become the European 
Union today. 

The number of RTAs in 
force has grown exponentially 

GL BAL TARIFFS 
Doormat or foot in the door? 

in the past 60 years and increased especially fast since the Cold 
War stand-off between East and West came to an end in the late 
1980s, according to Statista. As of today, the WTO counts 285 ac-
tive RTAs under which two or more states have agreed to formal-
ize their trade with each other.

Although most developed countries have been pushing 
for lower trade tariffs, according to Statista, they are still very 
high in some parts of the world. In data from 2016, for example, 
India imposed weighted average tariffs of 6.3 percent while in 
China, the rate was 3.5 percent. African countries have some of 
the highest rates with Gabon standing out at 16.93 percent. The 
Bahamas is the country with the highest weighted-average tariff 
worldwide at 18.6 percent. In contrast, Canada’s weighted aver-
age tariffs were less than 1 percent and the U.S. came in at 1.6 
percent. 

For Mark Agnew, director of international policy at the 
Canadian Chamber of Commerce, access to the Asian market is 
what’s most exciting about the CPTPP, with Japan representing 
the biggest win. Canadians, he says, have long-wanted preferen-
tial access. 

According to Export Development Canada, there are pros 
and cons to every free trade agreement. So, it remains to be seen 
if Canada’s signing of the CPTPP will amount to another foreign-
market foot-in-the-door or boot on our throat. 
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Where global tariffs are highest and lowest
Average weighted tariff rate by percentage, applied across all products in 2016
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Mortar suitable for floors,  
walls and submerged area

Planitop 330 Fast from Mapei is said to be 
a quick-setting, polymer-modified, 
fibre-reinforced cementitious rendering, 
patching and leveling mortar for interior 
and exterior walls, floors and submerged 
areas. It can be applied from 1/8 to 1 ¼ in. 
(3 mm to 3.2 cm) in thickness to ramp, 
smooth or level surfaces. Eliminating the 
need for a latex additive, the company 
says, the mortar requires only mixing with 
water to produce a non-sagging mortar 
that bonds directly to the substrate and is 
ready for tile installation in as little as 90 
minutes. The product has the added 
environmental benefit of having been 
verified “Red List Free” per the most 
current Red List on the Living Building 
Challenge website. 
www.mapei.com

Hardwood floors available  
in five new colours
Hardwood flooring from Mirage has 
been introduced in five new colours: 
Bubble Bath, Sand Castle, Hula Hoop, and 
Roller Coaster to the Sweet Memories 
Collection; and, Lunar Eclipse to the Flair 

Collection. The five new colours are 
available in White Oak Character in Classic 
(4-1/4 in.) or Engineered (5, 6-1/2 and 
7-3/4 in.) technologies with the compa-
ny’s DuraMatt finish. The polyurethane 
finish is said to 20 times more resistant to 
wear than a conventional oil finish.
www.miragefloors.com

Glass tile features shapes and prismatic 
effects reminiscent of origami

Lunada Bay Tile has launched Origami 
Field, a collection of glass field tiles that 
reflects the Japanese art of geometric 
paper folding. Featuring opalescent 
colouring and three-dimensional shapes, 
the glass tile designs play with light and 

shadow, the company says. The collection 
comes in six shapes. Moxie resembles 
unfolded origami, creating a kaleidoscop-
ic effect as you move past. The narrow 
wave pattern of Verve, which appears to 
move as it reflects the light. Meanwhile, 
the Trapeze pattern expands outward 
from the surface in a subtly slanted 
square form, whereas Lacuna was 
designed to bow inward like a folded leaf. 
Rounding out the collection are two 
linear options — Elation, whose rectilin-
ear form shifts in thickness along its 
length, creating a tapered wedge — and 
Ambit, a play on the hexagon that 
broadens in both thickness and width in 
the centre.
www.lunadabaytile.com

Grout created for residential  
and commercial projects

Single Component grout from Custom 
Building Products is suitable for both 
interior and exterior walls and floors, as 
well as for residential and commercial 
projects. The product provides a range of 
grout joints from 1/16 to ½ in. (1.6 to 13 
mm) wide. Applications include counter-
tops, tub surrounds, showers and high 
traffic areas. Suitable substrates are: 
vitreous, semi-vitreous or non-vitreous 
tile; and, ceramic, mosaic, quarry, cement 
body tile. The grout meets the perfor-
mance characteristics of ANSI A118.7 and 
A118.3 and comes in 40 colours.
www.custombuildingproducts.com
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Digital concrete and  
wood moisture meter 

A digital version of the CME4 handheld 
electronic moisture meter, the Tramex 
CMEX II moisture meter is designed for 
the measurement of moisture content in 
concrete and other floors and screeds. 
Incorporating plug-in ports for a relative 
humidity probe and heavy-duty pin-type 

wood probe, the moisture meter is said to 
transform into an all-in-one instrument. 
The unit measures up to 6.9 percent 
moisture content in concrete and 7 to 40 
percent moisture content measurement 
in wood using an optional pin-type probe 
attachment. The meter can also attach to 
a relative humidity Hygro-i probe for in 
situ testing of concrete to ASTM F2170.
www.tramexmeters.com

Shower grate designs available  
in different styles of drain
A series of new shower drain grates from 
Schluter-Systems are said to feature 
designs that fit into a virtually invisible 
frame floors. Three new grate designs are 
available for both the standard 4 in. 
square point drains, and for Schluter’s 
linear drains in lengths from 20 to 72 in. 

The Schluter-Kerdi-Drain-Style grates (for 
point drain) and Kerdi-Line-Style grates 
(for linear drain) were developed through 
a project between European and North 
American designers. The drain grates do 
not contain any screw holes, creating an 
uninterrupted design that adds to the 
seamless appearance, the company says. 
www.schluter.com

Leading the Industry  
in R&D and Field Testing

USA / CAN 1(800) 363-1962
sales@primatech.ca

www.primatech.ca

PNEUMATIC, 18GA  
the  EDGE nailer

900A

the EDGE is the perfect tool for hallways, 
closets, end walls, railings, radius, cabinets,  
stair casings, jambs and trim, custom floors 
fixtures, appliances and much more.

Speed, Comfort and Precision  
with Primatech Tools.

Save up to 50%  
of the finishing process  

on every job.

Developed with the “end-wall reach” in mind  
the EDGE nailer will save you up to 50% of  
the finishing process on every job.

Spend less time on your knees, create a neater job-site, 
reduce installation time and minimize future call backs. 

Floor boards racked to the end-wall. the EDGE  
is designed to nail up to the last full board with  
maximum holding power and efficiency.  
Combined with 18ga Edge nails this system  
is designed for most 1/2 to 3/4’’ solid and  
engineered boards with a hard core. 
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Engineered tile planks  
offered in extended lengths

Armstrong Flooring has expanded its 
Alterna engineered tile with longer 
lengths and enhanced durability to offer 
an alternative to ceramic and porcelain 
with the added scratch resistance of 
Diamond 10 Technology. The Alterna 
plank collection offers a wide array of 
wood visuals in a new 6 x 36 in. groutable 
plank. The portfolio replicates the detail, 
texture and variation found in both wood 
and natural stone. The innovative, 
stone-based engineered tile is said to be 
warmer to the touch, softer underfoot 
and easier to care for in any room of the 
home. Unlike ceramic tile, it is said the 
product can be installed over minor 
subfloor irregularities without the risk of 
cracking. The floors can be installed and 
lived on the same day, the company says.
www.armstrongflooring.com

Fibreglass luxury vinyl sheet  
line-up mimics concrete looks

Patina fibreglass luxury vinyl sheet from 
Mannington is said to offer the authentic 
look of naturally-aged concrete in 
easy-care LVS style. The durable design 
features a 12 x 24 in. rectangular pattern 
embedded with lots of organic imperfec-
tions and enhanced by subtle fading and 
staining that only occurs over time, the 
company says. The LVS is available in 
three hues: Ash, Carbon and Rust. Regular 
sweeping and occasional mopping will 
keep them in great shape, it adds.
www.mannington.com

Formaldehyde free hardwood flooring

Life-Core has introduced ai.r hardwoods, 
flooring said to be dedicated to a greener, 
cleaner lifestyle and better air quality for 
the home. ZeroAdd technology that 
ensures no formaldehyde is added during 
the production process. In addition, the 
company’s low VOC, UV-hardened finish 
is said to make the brand one of the 
lowest in VOC emissions, beating and 
exceeding rigorous standards, and 70 
percent better than CARB 2. The hard-
woods have 9 collections, 5 durable 
species and 40 styles.
www.airhardwoods.com

One-component waterproofing  
and crack isolation membrane 
Ardex Americas has introduced the 
Ardex S 1-K one-component waterproof-
ing and crack isolation membrane. The 
compound is said to be easy to use and 

produces a flexible waterproof coating 
suitable for use in showers, bathrooms 
and other wet areas. Recommended for 
use over a wide range of substrates and 
finishes, the highly workable consistency 
is said to minimize drips and splatters. 
Installers can flood test in 12 to 24 hours 
after the second coat has been applied. It 
also provides crack isolation up to 3 mm 
and provides coverage at nearly 57 sq. ft. 
per gallon in two coats.
www.ardexamericas.com

Wave style large-format  
porcelain floor tiles

Articulo from DalTile is a large-format 
porcelain floor tile in 18 x 36 in. and 12 x 
24 in. sizes in a linear, vein-cut travertine 
design in five natural colors. A 6 x 18 in. 
wall tile available in both a flat and a wave 
structure for heightened visual interest, 
along with a pressed 1 x 3 in. straight-
joint mosaic suitable for shower floors. 
The wave wall tile designed for seamless 
flow from tile to tile.
www.daltile.com
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Wood laminate flooring  
is waterproof, resists staining 

RevWood Plus from Mohawk combines 
the look of hardwood and properties of 
laminate. The planks are said to offer 
reliable durability that resists stain, 
scratches and dents and is 100 percent 
waterproof. Spills, accidents and tracked-
in stain-makers are kept on the surface for 
quick, easy cleanup thanks to Uniclic 
MultiFit technology, the glueless locking 
system, the company says. The planks 
also feature the company’s All Pet 
Protection & Warranty covering all pets 
and accidents.
www.mohawkind.com

Hardwood planks provide  
character marks and chased effects

Maple hardwood flooring in 5-¼ in. sizes 
with a matte finish has been announced 
by PG Hardwood Flooring. The Athena 
collection is a mixture of brown, beige 
and grey with bright to dark shades. The 
product has its own grade, the Mystique, 
which is characterized by its character 
marks and chased effects but is more 
neutral than more rustic grades.
www.pgmodel.com

Software helps design  
shower areas virtually

The Redi Tech Virtual Shower Designer 
app from Tile Redi is a one-page, 
image-rich design, shopping and 
purchasing platform. With the simple 
interface, the company says, users are 
guided through numerous choices of 
shower pans, shower enclosures, shower 
shelves, tile, and other accessories, which 
are all able to be previewed in a virtual 
bathroom within their chosen décor. 
Custom shower pans and shower 
enclosures can also be designed on the 
intuitive technology platform, the 
company adds. The platform is suitable 
for a builder, renovator, showroom, 
distributor, or plumbing wholesaler, in the 
office or in the field, to present only the 
products and features that they wish to 
display to customers, in the order they 
wish to present them, all the while using 
an individual company’s branding.
www.tileredi.com/redi-tech

Quartzite slabs reproduce  
aquatic colour tones 

 

The turquoise of Amazonite from Antonili 
is said to dramatically stand out against the 

emerald green background while the soft 
nuances of taupe and black soothe the 
aquatic accents. The quartzite also reveals a 
pearly lustre and a hint of glittering. Blocks 
and slabs vary in appearance and dimen-
sion, the company says.
www.antolini.com

In-floor heating system  
includes membrane and cables

 

The pre-spaced channels on the DCM-
PRO Membrane in-floor heating system 
from Warmup are said to make it easy to 
space and lay the DCM-PRO Cable evenly. 
Spacing must always be consistent 
throughout the installation, ensuring 
even heating throughout the floor. 
Cables can be spaced at 2, 3 or 4 in. for 
flexibility in heat outputs, from comfort 
heating to primary heating. The cable is 
durable and flexible due to its ETFE inner 
jacket for high heat outputs and a PVC 
outer sleeve for a smooth installation and 
protection of the cable. The TCNA-tested 
membrane can be attached to wood and 
cement subfloors using any tile adhesive 
thanks to a patented design with 
hydration vents. The patented DCM-PRO 
design of the membrane allows for more 
adhesive to connect with the cable and 
thereby distribute the heat more evenly 
leaving no hot and cold spots, the 
company says. The membrane can even 
be covered with self-levelling mortars 
(SLUs) to allow installation of small 
format tiles and other floor types such as 
glue-down wood and LVT’s to be laid on 
top of the system.
www.warmup.ca 
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Current business highlights

 Canadian municipalities issued $8.4 billion in building per-
mits in January, up 5.6 percent following a 2.5 percent rise 
in December. The January level represents an 11 percent 
increase from same period last year. —Statistics Canada

 The IHS Markit Canada Manufacturing Purchasing Manag-
ers’ Index (PMI) registered 55.7, little-changed from 55.6 in 
February and above the neutral 50.0 threshold for the 25th 
consecutive month. —IHS Markit

 Total U.S. construction activity for February 2018 ($1,273.1 
billion US) was 0.1 percent above the January 2018. The Jan-
uary figure is 3.2 percent above the January 2017 activity of 
$1,223.5 billion US. —U.S. Census Bureau

 New housing construction investment totaled $4.4 billion 
in January, up 9.4 percent compared with January 2017. In-
vestment was up for all dwelling types. —Statistics Canada

 With an Architecture Billings Index (ABI) score of 52.0 in 
February, business conditions at U.S. architecture firms re-
mained strong for the month, although billings grew at a 
modestly slower pace than in January (any score over 50 in-
dicates an increase in architecture firm billings). This makes 
the fifth consecutive month of increased demand for archi-
tectural services. —American Institute of Architects

 In 2016, global MDF market amounted to 96.4 million cubic 
meters, posting solid gains over the previous ten years. In 
value terms, the market stood at $38.5 billion US, which was 
approximately at the level of 2015. After a decline by 10 per-
cent in 2009, the market recorded a robust upward trend 
over the next five years, until it dropped slightly in 2015 and 
then flattened. China accounts for approximately 57 per-
cent of global MDF consumption. —IndexBox

 Global windows and doors demand is projected to advance 
4.5 percent per year to $214 billion US in 2021. The U.S. and 
China will drive demand as they account for 65 percent of 
the global sales growth over this period. Increased spend-
ing on new office and commercial buildings in China, and 
the ongoing strength of new home construction in the U.S. 
will support this demand. —The Freedonia Group

 Economic activity in the U.S. manufacturing sector expanded in 
March, and the overall economy grew for the 107th consecu-
tive month, say American supply executives in the latest Manu-
facturing ISM Report On Business. In addition, the U.S. March 
PMI was 59.3 percent. —Institute for Supply Management

 The gross domestic product (GDP) in Canada expanded 
2.90 percent in the fourth quarter of 2017 over the same 
quarter of the previous year. GDP annual growth rate in 
Canada averaged 3.16 percent from 1962 until 2017, reach-
ing an all-time high of 8.80 percent in the first quarter of 
1962 and a record low of -4.10 percent in the fourth quarter 
of 1982. —Trading Economics

 The trend in Canada’s housing starts was 225,276 units in 
February 2018, compared to 224,572 units in January 2018, 
and 204,669 units in February 2017, according to Canada 
Mortgage and Housing Corporation. Year-over-year, Febru-
ary housing starts were up 10.1 percent. —CMHC

 According to the Kitchen Cabinet Manufacturers Associa-
tion’s (KCMA) monthly Trend of Business Survey, cabinet 
manufacturers reported an increase in cabinet sales of 1.8 
percent for February 2018 compared to the same month in 
2017. Stock sales were up 1.6 percent, semi-custom sales 
decreased 0.4 percent and custom sales increased 11.3 per-
cent compared to 2017. —KCMA

 All new construction in Canada — residential, non-resi-
dential, institutional, commercial, industrial and engineer-
ing — is projected to rise 1.8 percent in 2018, followed by 
increases of 6.1, 6.2 and 6.4 percent in 2019, 2020 and 2021, 
according to a new forecast. —ConstructConnect/CanaData

 U.S. softwood lumber demand will grow at an annual rate of 
2.3 percent through 2030, higher than the real GDP, accord-
ing to ForestEdge and Wood Resources International fore-
casts. Lumber consumed by the residential housing sector, 
including repair and remodeling, will continue to account 
for the almost 70 percent of the end-use market. —Lesprom

 A Reuters/Ipsos poll released recently found that only 41 
percent of Americans trust Facebook to obey U.S. privacy 
laws, considerably less than other major tech companies 
that gather user data. By comparison, 66 percent said they 
trust Amazon, 62 percent trust Google and 60 percent feel 
they can rely on Microsoft to keep their data safe. Apple and 
Yahoo! also had higher levels of trust at 53 and 48 percent 
respectively. —Statista

 The benchmark price for GTA (Greater Toronto Area) con-
dominium apartments in low, medium and high-rise 
buildings, stacked townhouses and loft units rose again in 
February, to $729,735, which was 39.5 per cent above last 
February, according to Altus Group. —BILD 
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the building far into the future, a study/bedroom and accessible 
bathroom are provided on the main level. The roof of the lower 
bar becomes a terrace allowing elevated views and a direct con-
nection to the living spaces.

The factory-inspired skylights are rotated to admit north 
light without heat gain while orienting the solar panels due 
south so the house can generate all of its own power. The combi-
nation of vertical skylights and a fully glazed south-facing facade 
result in a daylight interior. A covered walkway shades the main 
wall of glass from summer sun while admitting lower winter sun 
to passively heat the dark-dyed concrete floor.

All of the systems of the house are electric, including radi-
ant-heated polished concrete floors, an induction stove, water 
heater and enough solar panels to provide for that load. 

From design to the last nail, the entire project took two years to 
complete. As far as Jamrozik knows, “they haven’t had any complaints 
and are enjoying it. They have had a family reunion with lots of people. 

“We have heard them say that it does work quite well in a 
high capacity situation.”

Just the way they wanted it. 

The finished Then-and-Now project is featured on each issue’s cover. 
Please submit project suggestions to news@wimediainc.ca.

Building a cottage home on the Canadian Shield that would 
comfortably host a family reunion or just a couple on a weekend 
retreat posed some challenges for architects Julia Jamrozik and 
Coryn Kempster.

The Canadian pair have set up shop in Buffalo, N.Y., but 
cater to clients on both sides of the 49th parallel. Kempster and 
Jamrozik designed the Sky House home to be virtually energy 
self-sufficient, but not entirely off the grid in Ontario’s Kawartha 
lake district, northeast of Peterborough.

“Once the contractor excavated, we modified the design to suit 
where the bedrock was, so we could avoid blasting,” says Kempster.

The architects were given explicit lifestyle parameters by the 
site owners. “What made them perfect clients was that they knew 
functionally exactly what they wanted. They could tell you how 
many people they had to sleep. They could walk you through a day 
and tell you what sort of condition they wanted to eat breakfast in,” 
he says. But even though they knew everything about the lifestyle 
they wanted, they didn’t have any preconceived ideas about how 
any of that should look and were open to all sorts of ideas. 

Negotiating the steep topography of a lakeside site, the holi-
day house consists of two volumes stacked on one another. The 
lower volume nestles into the landscape so that it is barely visible 
as one first approaches the house. The upper volume rests on the 
lower one and on a concrete pier to form 
both a bridge and a cantilever.

The upper volume contains liv-
ing spaces and opens up towards the 
lake while the lower volume is more 
enclosed and houses bedrooms. Re-
sponding to the need for accessibil-
ity for guests with disabilities, as well 
as thinking of the clients’ ability to use 

THEN-AND-NOW

High tech home on the Canadian Shield

Sky House by the lake
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*Performance based on 2016 Intertek industry study. 
See details on the CUSTOM website.

RedGard® Waterproofing and 
Crack Prevention Membrane
#1 selling and top performing liquid 
applied waterproofing and crack 
isolation membrane.*

The trusted 
family of 
RedGard 
products.

CustomBuildingProducts.com
800-272-8786

Available at 
The Home Depot 
and tile distributors 
nationwide.DOWNLOAD CUSTOM’S 

MOBILE APP

REDGARD,® THE ONE NAME TO 
TRUST FOR WATERPROOFING 
AND CRACK ISOLATION.

RedGard® SpeedCoat® Rapid 
Curing Waterproofing Membrane

RedGard® Uncoupling Mat
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Don’t smell anything?
That ’s the point!
ScentGuard neutralizes and kills your household odors, 
but it’s natural, eco-friendly, pet-friendly and you-friendly.

Find out more about the Beaulieu Canada carpet 
collections featuring this exclusive treatment at 
beaulieucanada.ca and follow us on social media.


