
W.I. Media

Leadership and respect  
in three  
vibrant markets

              The 
INNOVATIVEmedia    company

W.I. Media delivers unique reader loyalty and response.
• Print • Web • E-letter
• Video • Custom eblasts • Events
• Surveys • Custom publishing • Special projects
Compare us to our competitors. See what the readers say. 
Compare our events. Ask for reader response  
to our always-original editorial content.

Occupied-space professionals across  
North America, and around the globe,  
recognize W.I. Media as a fearless advocate for prosperity. 

W.I. Media is also known as a fierce supporter  
of standards, for the industries served,  
as well as for professional publishing.  
That’s money in your pocket; 
customers at your door.



Business magazine serving Canada’s  
wood products manufacturers. 
Qualified circulation: 14,343
Famous for original content and industry advocacy
Published 6x annually since 2005
www.woodindustry.ca

2020 advertising rates Canadian dollars

 1x 3x 6x 12x
DPS $7,054  $6,772  $6,207  $5,959 

Four Thirds $6,844  $6,570  $6,022  $5,781 

Half Spread $5,406  $5,190  $4,758  $4,567 

Full Page $4,257  $4,044  $3,746  $3,193 

Two Thirds $3,789  $3,599  $3,334  $3,167 

Half Island $3,150  $2,993  $2,772  $2,634 

Half $2,682  $2,548  $2,360  $2,242 

Third $2,086  $1,982  $1,794  $1,704 

Quarter $1,916  $1,667  $1,278  $1,112 

Sixth $1,703  $1,481  $1,141  $993 

OBC, IFC $4,981  $4,732  $4,383  $4,164 

IBC or request $4,768  $4,529  $4,196  $3,986 

2012

Wood Industry e-letter Broadcasts to a responsive Canadian audience the second Tuesday  
of each month. 300 x 250 pixel ads are $500 per issue, no agency discounts.

Custom e-blasts $1,200, with only two spots available each month.

Polybag inserts Use the best circulation list in the business to connect with prime prospects at 
a fraction of direct mail’s cost. Choose from full or targeted distribution. Call for info.

Supply Side e-letter Reaches global wood industry suppliers the first Tuesday of each month. 
300 x 250 pixel ads are $250 per issue, no agency discounts.

Web advertising on woodindustry.ca  Sizes include 700 x 100 pixels, 300 x 250 and  
300 x 125. Monthly rates range from $125 to $220 based on size and frequency.

Wood Industry wall calendar Polybags with each November-December issue.  
$1,400 for half-page ad, $800 for quarter-page ad.

2020 production schedule  

January-Feburary 2020 Closes Jan. 6  Matl. Jan. 10 Mails Jan. 30
Safety  

March-April 2020 Closes Mar. 9  Matl. Mar. 13, Mails Apr. 2
Import/Export, Xylexpo  

May-June 2020 Closes May 11  Matl. May 15, Mails June 4
Labour, Emerging markets  

July-August 2020 Closes July 6  Matl. July 10, Mails July 30
Marketing, IWF  

September-October 2020 Closes Sept. 7  Matl. Sept. 11, Mails Oct. 1
Design  

November-December 2020 Closes Nov. 9  Matl. Nov. 13, Mails Dec. 3
Technology, Reader survey, Wall calendar  

Sales contact: Stephen King 
416-802-1225 sking@wimediainc.ca  

“ Thank you for your posts  
and magazines. They are  
read cover to cover and I hope 
they will keep coming ”

Ray Ginter
GNT Premium  
Windows and Doors
Winnipeg, Man.



CMCA
AUDITED

2012

Canada’s floorcovering magazine 
Qualified circulation: 7,926
Unites Canada’s floorcovering retailers,  
installers, specifiers and suppliers
Six times annual, published since 1972
www.coveringscanada.ca

2020 advertising rates Canadian dollars

 1x 3x 6x 12x

DPS $6,153  $5,907  $5,198  $4,574 

Half Spread $4,748  $4,558  $4,011  $3,529 

Full Page $3,798  $3,608  $3,175  $2,849 

Two Thirds $3,304  $3,139  $2,762  $2,431 

Half Island $2,759  $2,621  $2,307  $2,030 

Half $2,355  $2,237  $1,969  $1,732 

Third $1,842  $1,750  $1,540  $1,355 

Quarter $1,686  $1,602  $1,410  $1,241 

Sixth $1,215  $1,155  $1,016  $894 

OBC, IFC $4,368  $4,149  $3,651  $3,213 

IBC or request $4,178  $3,969  $3,493  $3,074 

2020 production schedule  

January-Feburary 2020 Closes Dec. 9, 2019  Matl. Dec. 13, Mails Jan. 2
Safety, Wall calendar, TISE, Domotex, Domotex USA  

March-April 2020 Closes Feb. 10  Matl. Feb. 14, Mails Mar. 5
Design, Coverings New Orleans, Domotex Asia Chinafloor  

May-June 2020 Closes Apr. 6  Matl. Apr. 10, Mails Apr. 30
Marketing, Neocon  

July-August 2020 Closes June 8  Matl. June 12, Mails July 2
Training, Cersaie  

September-October 2020 Closes Aug. 10  Matl. Aug. 14, Mails Sept. 3
Customer service  

November-December 2020 Closes Oct. 5 Matl. Oct. 9 Mails Oct. 29
Technology, Reader Survey, Wall calendar  

Coverings e-letter Broadcasts to a responsive Canadian audience the second Tuesday  
of each month. 300 x 250 pixel ads are $500 per issue, no agency discounts.

Custom e-blasts $1,200, with only two spots available each month.

Polybag inserts Use the best circulation list in the business to connect with prime prospects at 
a fraction of direct mail’s cost. Choose from full or targeted distribution. Call for info.

Web advertising on coveringscanada.ca  Sizes include 700 x 100 pixels, 300 x 250 and  
300 x 125 Monthly rates range from $125 to $220 based on size and frequency.

Coverings wall calendar Polybags with each January-February issue.  
$1,400 for half-page ad, $800 for quarter-page ad.

Sales contact: Stephen King 
416-802-1225 sking@wimediainc.ca  

“ It was not too long ago that I picked up  
one of your Coverings magazines. Since that 
time, I have been reading your editorials 
with interest as they are different and cover 
subjects that I would never have expected  
to be covered.”

Rick Balbi

Rick Balbi Architect Ltd., Calgary, Alta.



Wood Industry US supplies energized market response,  
by providing independent, relevant, thought-provoking 
content, that respects readers and holds attention.

Wood Industry US reaches qualified, top-level participants 
in the American wood processing market. Our high quality 
lists combined to a total in the tens of thousands, compa-
rable to the number of companies in the U.S. sector.  
Lists are organic; our list is growing due to referrals,  
web sign-ups and new sources.

Since a reliable verification procedure for digital  
broadcasting does not exist, we do not express value in 
numbers. Instead, we invite advertisers to measure our 
marketing effectiveness by the only standard that matters: 
customer engagement and response.

Wood Industry US e-letter  
Broadcasts to a responsive U.S. audience the fourth Tuesday  
of each month. 300 x 250 pixel ads are $500 U.S. per issue,  
no agency discounts.

Custom e-blasts  
$1,200 U.S., with only two spots available each month.

Web advertising on woodindustryus.com   
Sizes include 700 x 100 pixels, 300 x 250 and 300 x 125 
Monthly rates range from $125 to $220 U.S.  
based on size and frequency.

Sales contact: Stephen King 
416-802-1225 sking@wimediainc.ca  

Monthly eletter, a reader-driven B2B medium 
for U.S. wood products manufacturers. 
Fierce champion of industry standards
Published since 2015
www.woodindustryus.com

“ I just read your editorial  
titled Labor Pinch Point  
and immediately signed up  
for your newsletter.”

P. Karl Muench
KVM Design
Houston, Texas



Print display ad sizes
DPS  Trim 16-1/4 x 10-7⁄8 in.,  

Bleed 16-1⁄2 x 11-1⁄8 in. 
HALF SPREAD  Trim 16-1/4 x 5-1⁄4 in.,  

Bleed 16-1⁄2 x 5-3⁄8 in. 
FULL  Trim 8 -1/8 x 10 - 7⁄8 in. ,  

Bleed 8 - 3/8 x 11-1⁄8 in.,  
Live area 7-1/8 x 10 in.  

TWO-THIRDS  Vertical 4-5/8 x 10 in.,  
Square 7-1/8 x 6-1⁄2 in. 

HALF ISLAND 4-5/8 x 7-1⁄2 in. 
HALF  Vertical 3-3/8 x 10 in. ,  

Horizontal 7-1/8 x 4-7⁄8 in. 
THIRD  Vertical 2-1/4 x 10 in.,  

Square 4-5/8 x 4-7/8 in.,  
Horizontal 7-1/8 x 3-1⁄4 in. 

QUARTER  Vertical 3-3/8 x 4-7⁄8 in.,  
Square 4-5/8 x 3-3/4 in.,  
Horizontal 7-1/8 x 2-3⁄8 in.  

SIXTH  Vertical 2-3⁄8 x 4-7/8 in.,  
Horizontal 4-5/8 x 2-1⁄4 in. 

Technical specifications
High-resolution PDF or EPS files with fonts 
embedded or converted to outlines are 
preferred. Colour files must be CMYK. 
Proofs must accompany all submissions. 
Minimum resolution for rasterized images 
is 300 pixels per inch. Publisher will not be 
responsible for the reproduction of colour 
advertisements unless accompanied by a 
high resolution, full-colour, contract-quality 
proof to ensure proper reproduction. 

Digital advertising should be in jpg, png or 
gif formats, to smallest file size. Animation 
is allowed, but may not display properly on 
every recipient’s system.

Contract provisions
Terms: Net 30 days from date of invoice, payable at office 
of publication in Canadian funds, or equivalent funds at 
the rate of exchange prevailing at time of payment.
Advertiser and advertising agency agree that W.I. Media 
shall be under no liability for failure to insert any adver-
tisement.
Our policy is that the advertising agency and/or advertiser 
are jointly or severally liable for all advertising invoices.
All advertising is subject to approval of publisher. The word 
“advertisement” or equivalent will be placed above copy 
that resembles editorial matter.
Advertiser and advertising agency assume liability for all 
content (including text, representation and illustrations) of 
advertisements printed, and also assume responsibility for 
any claims arising therefrom against the publishers.
Rates are based on total amount of space used in 12 
months from date of first insertion. Advertisers will be 
short-rated if they did not use the amount of space upon 
which their billings were based. Advertisers will be rebated 
if they use sufficient additional space to warrant a lower 
rate.
Insertions in Coverings and Wood Industry magazines may 
be combined to earn frequency discounts.
Accounts referred to collection will pay reasonable collec-
tion fees.
Advertisers are charged incurred production costs.
Cancellations are not accepted after closing dates. 
No agency discounts on thirds or smaller. 

Sales contact: Stephen King, Associate publisher  416-802-1225  sking@wimediainc.ca  

Published by               W.I. Media Inc.
Box 84 Cheltenham  Caledon, ON  L7C 3L7  Canada
Fax 905-998-0095 
www.woodindustry.ca   www.coveringscanada.ca   www.woodindustryus.com    Press releases to: news@wimediainc.ca
 


